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The Minister included a homely metaphor with his Reithian principles: ‘A key
requirement of the service is to provide a credible and independent voice through
programmes that present a 'window' on Australia and Australian perspectives of the
world.’

Australia Network CEO, the late Ian Carroll, added: ‘Our news and current affairs
programmes provide more than the headlines – it is quality world class journalism
offering a different view from the London and US-centric networks’.

By then there were other windows to peer though. BBC World, France24, Al Jazeera,
NHK (Japan), Deutsche Welle and other international telecasters were offering vistas
grand using serious money.

The French Government is reported to spend US$117 million a year on France
24 while Russia’s RT channel is believed to have an annual budget of US$300
million. Now China is expanding its overseas reach with China Central Television
(CCTV).

The Voice of America budget is US$218 million, all from government funds.
It broadcasts and telecasts in more than 40 languages, including Indonesian.

In 2011 the Australian Labor Government called tenders to run Australia Network. The
two main hopefuls were the ABC and Sky TV which had long campaigned to get the
job.

When it seemed Rupert Murdoch’s company would win the contract, the tender process
was scrapped and the task given to the ABC.

After the Liberal-National Coalition won government Australia Network was turned off.
Foreign Minister Julie Bishop said it ‘had failed to deliver a cost-effective vehicle’ but
gave no facts to back the claim. The then ABC managing director Mark Scott said the
decision:

…runs counter to the approach adopted by the vast majority of G20 countries.
Countries around the world are expanding their international broadcasting
services as key instruments of public diplomacy.

It sends a strange message to the region that the government does not want to
use the most powerful communication tools available to talk to our regional
neighbours about Australia.

Killing the network may have satisfied a political ideology but a legal reality prevented
a total close-down: As noted earlier, the ABC Charter requires it to be an international
broadcaster so the gap had to be filled. The result was Australia Plus with a $20 million
budget for three years.












